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Bucks New University

Buckinghamshire New University (Bucks New University) has a history that dates as far back as 1891. This was the
year that the School of Science and Art was founded, offering evening classes to people in the local community.
Post World War Il the school expanded and became the High Wycombe College of Art and Technology. Then in
1999 it was granted University College status and was renamed the Buckinghamshire Chilterns University College.
In 2007 its name changed to what itis known as today, Bucks New University.

Buckinghamshire New University (BNU) has been transforming lives for over 130 years. The university is proud to
make a difference because of the education it delivers, its research, and the positive impact it makes to the
environment and the local communities. Students can choose from over 300 career-focused degrees across a wide
range of subject areas. BNU also offers its students free sports and societies as part of the Students’ Union Big Deal
Scheme.

The university has four campuses located in the county of Buckinghamshire, just outside of London. These include
Aylesbury Vale, High Wycombe (the university’s main campus), Missenden Abbey, and Uxbridge. Buckinghamshire
offers students the best of both worlds: a charming countryside and views of the Chiltern Hills while being just a
short distance from the hustle and bustle of London. The university offers both undergraduate and postgraduate
courses in everything from nursing, health and social care, to cyber fraud detection, aviation and textiles. Students
can augment their studies by making the most of the university’s state-of-the-art facilities such as the Human
Performance Laboratory or the flight simulator.
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Bucks New University among winners
of teaching excellence awards

Buckinghamshire New University is among 15 winners of the
Collaborative Award for Teaching Excellence (CATE), announced
by Advance HE this week.

The University’s Academic Enhancement Team has been
recognised for work developing higher and degree apprenticeships
and will receive the award at a ceremony in Manchester on 16
October.
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Bucks New University - BBM (Top-up)

l Course Description

The Bucks International MBA has been developed to address business leadership in an uncertain
world of continuous disruption. It will provide a strategic and global view with recurring themes
throughout of problem solving, creative thinking and developing empathy all within an
international context. In

addition, it addresses issues that many organisations face in the present climate: operating in a
global setting, ensuring business resilience and sustainability. The importance of these contextual
issues is recognised by the title of the programme and the recurring themes. It is not intended to
be a programme

on managing international business but it is intended to be a programme about doing business in
an international setting.

The content has been designed to address these issues. In addition, the learning processes are
designed to meet students’ many preferences and opportunities: for those students who wish to be
able to balance continued study with continued work or career, this Flexible and Distributed
Learning version will meet their needs. In particular, this will satisfy the needs of a number of
international students whose

circumstances (e.g. visa, finances) may prevent them from prolonged periods in the UK for study.
The option of selecting the precise nature of the self-managed learning element (dissertation,
consultancy project or negotiated work-based learning project) will enable students to influence
not only the content of their studies but also the process and outcomes.

Students have a passing progression of 98%
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Programme Feature

100% online learning, which can be accessed from
your phone, pc or tablet at home or on the move.
On successful completion of your studies, you'll be
invited to attend a graduation ceremony on
campus.

ﬁ Study Mode

Online - Part TIme

Duration of Program

This course only takes 9 months at the
earliest

=y
=1 Assessment
El

Performance of students are
assessed on a continuous basis
through assignments and class
participation.

0 Entry Requirements

e UK RQF/ NQF Level 6; or HKQF Level 5
qualification or

® A bachelor’s degree awarded by a
recognized institution or

e Arecognized professional qualification
(s) plus at least 3 times of full-time work
experience at senior level. Shortlisted
applicants may be invited for an
interview.

@ English Language Requirements

Students should meet the following basic
English requirements:

e |ELTS 6.0; Reading and Writing must be at 6.0
or

o HKALE Use of English at Grade E or above, or
HKDSE Examination English Language at
Level 3 or above or

e Satisfy the examiners in UK EDUCATION
qualifying examination, if required.

2l 10O

FR e B

100% EAR2E » AP ERPRERSETER
%&\m&$m%Wﬁﬁﬁ%%omm%&%
(% BEWEBELIIKRENEERE -

B zzmst

8 LIEE N SRE

e
IR R R A B E
S

BIBEERE AL 24 NRIR
EITEBIEAFTLS -

° REEERBESRR  RBEREE
RIBERR K

° MABARBRENS TSN K
o HAERUHEXEERN=FHULE

BELR  ABEBAREZSH
H o

:|:|||I—
w|-

BASERTHEARREFEEXL
® |ELTS 6.03k VA L; FEE/KFAEZEE6.0
7
e NEBSHEESEINEEREEHE
SCBRRISE=4K 3¢

* UK EDUCATIONIR (I F B AT &
ERMAR




LJ= UK Education

Programme Structure

The MBA International Master of Business program
is divided into two parts, Graduate Diploma and
MBA Top Up

Postgraduate Diploma

QUALIFI Level 7 Diploma in Strategic
Management and Leadership

e Start Date: Anytime

e Duration: Max 12 months, course exemption will be
provided base on experience

® Mode of Study: Distance Learning

e Structure: 6 Mandatory plus 2 electives only with no exam

MBA Top UP

Rankings of Buckinghamshire New University -
International Master of Business

® Start Date: Nov / Feb / May / Aug / Oct
® Duration: 9 months
® Mode of Study: Distance Learning

e Structure: One Dissertation only with no exam
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B & EE#H K - International Master of
Business Administration(Top-Up)

e MWHE: +—RB/Z-R/®AB/NRB/T+AH
o FFERR - 9f@R

o BHFH  RERY

o B RE—RMX - REER

MBA International Master of Business Administration (Top-uo)

'wr- Buckinghamshire Chilterns University College

( 90 Credits)

5EF% Qualifi Level 7 Diploma in Strategic Management

and Leadership

(100 Credits)

EEEEEIEE
BEEEREIEELR
UK RQF/ NQF Level 6 or
HKQF Level 5 qualification
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Recognized professional qualification (s)
plus at least 3 times of full-time work
experience at senior level. Shortlisted
applicants may be invited for an interview.
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Provide English version only

l NQF/FHEQ Level 7: Master’s dagree

Duration: 7 months to one year part-time, course

exemptions will be provided based on
experience

Learning mode: Part Time, FDL

Structure: 8 modules assignments with no exam
!

Mandatory:

1. MG626 Strategic Marketing

2. BM629 Managing Innovation in Business

3. MG627 Leading and Managing Change

4. BM630 Corporate Strategy and Governance
Knowledge and Understanding:

e C(ritically analyse the impact of contextual
forces on organisations including legal systems;
ethical, economic, environmental, social and
technological change issues; international
developments; corporate governance

e C(ritically evaluate the concepts, processes and
institutions in the production and marketing of
goods, services and operations

e Demonstrate a critical understanding of the
sources, uses and management of resources of
the business enterprise or other forms of
organisations: finance, materials, talent

¢ Select from a range of concepts relating to the
management and development of people
within organisations: organisational theory,
behaviour, HRM, change management,
leadership

Intellectual/Cognitive Skills:

e Undertake a situation analysis using
research-based evidence and applying
analytical models and frameworks.

o Critically analyse and evaluate information
and knowledge.

Key/Transferable Skills:

e Develop self-confidence and emotional
intelligence among peers and colleagues.

e Evaluate alternative strategies to meet
stakeholder requirements.

o Effectively use written and oral
communication skills to present information
in a coherent and
persuasive manner.

e Display numeracy and quantitative skills in
order to manipulate financial and
non-financial
data.
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QUALIFI Level 7 Diploma in Strategic
Management and Leadership Module Outline

Unit 702: Manage Team Performance to Support

Aim of the unit will explore how team performance can be evaluated and optimised
to realise strategic objectives.

Learning Outcomes

1. Be able to set performance targets for teams to meet strategic objectives

2. Be able to agree team performance targets to contribute to meeting strategic
objectives

3. Be able to monitor actions and activities defined to improve team performance
4. Be able to apply influencing skills to respond to the dynamics and politics of
personal interactions

Unit 703: Finance for Managers

Aim of this unit is geared towards supporting Learners in understanding and using
financial information and data. This unit is important to Learners as it support decision
making.

Learning Outcomes

1. Be able to analyse financial information and data
2. Be able to assess budgets and their ability to support organisational objectives
3. Be able to evaluate financial proposals for expenditure provided by others

Unit 704: Information Management and Strategic

Aim of this unit will address the volume and complexity of data and information
available to organisations and how to analyse, apply and determine its value in
making strategic decisions.

Learning Outcomes

1. Be able to understand the importance of management information on strategic
2. Be able to understand the importance of information sharing within an
organisation

3. Be able to use information to support strategic decision making

4. Be able to monitor and review management information
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Unit 705: Leading a Strategic Management Project

Aim of this unit will involve the Learner in formulating research and methodologies to
support a strategic management project. They will be required to critically evaluate options
and data sources prior to presenting project outcomes.

Learning Outcomes

1. Be able to identify and justify a strategic investigative project

2. Be able to conduct research using different data sources, and synthesise data and
options

3. Be able to draw conclusions and make recommendations that achieve the project
aim

4. Be able to develop and review the results of the investigative project

Unit 706: Strategic Direction

Aim of this unit will explore the strategic aims and objectives of an organisation and their
significance in setting direction, identifying success and progress for the organisation. The unit
will also explore where different strategic options may lead the organisation to change its
direction.

Learning Outcomes

1. Be able to review and determine the organisation’s strategic aims and objectives
2. Be able to evaluate progress towards achieving organisational strategic aims and
objectives

3. Be able to determine and evaluate strategic options to support a new strategic

Unit 708: Strategic Marketing

Aim of this unit will investigate underlying models, techniques and theories that
underpin marketing and can contribute to strategic objectives. It will also provide
Learners with a critical understanding of the marketing function within complex

Learning Outcomes

1. Be able to understand the relationship between the marketing plan and strategic
objectives

2. Be able to produce a strategic marketing plan

3. Be able to promote the marketing plan in support of strategic objectives
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Unit 710: Organisational Change Strategies

Aim of this module is to enable students to understand, plan and achieve organisational
change successfully. The received wisdom in much of the business world is that change has
to be fast, large-scale and transformational if organisations are to survive. However, there is
also evidence that many successful organisations take a much slower and more cautious
approach to change. In addition, the failure rate of change initiatives is claimed to be around
70%. It follows from this that managing organisational change is one of the most
problematic tasks leaders undertake, and that the ability to do so is a key attribute of
successful leaders and successful organisations.

Learning Outcomes

1. Understand how to apply solutions to organisational change

2. Understand how to develop a change strategy using implementation models
3. Be able to analyse an organisational response to change

4. Understand how to evaluate the impact of change strategies

Unit 711: Strategic Planning

Aim of this unit is about the value of the strategic planning process in formulating
appropriate strategies and designing a plan that will be supported by stakeholders and
other organisational leaders. The critical review of the plan and its success is also addressed
in the unit.

Learning Outcomes

1. Be able to conceive and analyse strategic options
2. Be able to formulate a strategic plan
3. Be able to implement, evaluate, monitor and review the strategic plan

Unit 712: Human Resource Planning

Aim of this unit will address issues that are important when planning for and securing
a workforce that will be able to deliver strategic objectives. The unit will also consider
the constraints and influences on organisations HR practices.

Learning Outcomes

1. Understand how the HR plan supports strategic objectives
2. Understand the legal and organisational frameworks for the employment of staff
3. Understand the effect of the organisational environment on employees




L= UK Education

Unit 724: Development as a Strategic Manager

Aim of this unit aims to supports organisational and self-awareness in Learners. It
provides foundations for a self-critical and reflective approach to personal
development to support the Learner when operating at a strategic level. Wider
context organisation and environmental factors are also considered as contributors to
overall strategic success of the individual and the organisation.

Learning Outcomes

1. Be able to identify personal skills to achieve strategic ambitions

2. Be able to manage personal leadership development to support achievement of
strategic ambitions

3. Be able to evaluate the effectiveness of the leadership development plan

4. Be able to advocate an employee welfare environment that supports
organisational values
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SUCCESS THROUGH LEARNING
RECOGNISED WORLDWIDE

CERTIFICATE OF ACHIEVEMENT

THIS IS TO RECOGNISE THAT:

~ SRR S QUALIFI Level 7 Certificate
Qualifi Level 7 Diploma in Strategic Management and Leadership Q U A L I F I t g& %ﬁ %

Date Awarded: [N
Qualification Reference: | N

Awarding Centre: [
Learner Reference: [N
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ofqual Edets
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jasol r
Chief Executive, Qualifi Ltd

¢ QUALIFI

UCCESS THROUGH LEARNING
RECOGNISED WORLDWIDE

UNIT CREDIT CERTIFICATE
o I
Qualification Title: Quaiifi Level 7 Diploma in Strategic Management and Leadership

This is to cetify that the learner has been awarded the following unit credits for achieving the learing
outcomes of the unitis) fisted.

UnitNo. | Unit Title Level | Credit Grade
V/S06/3067 | Manage Team Perormance o SupportStategy 7 s Pass
H/S06/9069 | Information Management and Strategic Decision Taking 7 5 Pass L3
(08 | g s i B QUALI Fl Level 7 Iranscrlpt
D/506/9068 | Strategic Direction 7 R Pass.
V/S06/9070 | Strategic Panning 7 15 Pass 2 . zi oo
J/506/9064 | Development as a Srategic Manager 7 1 Pass. AI I F I
% Q U n m,
M/506/9074 | Strategic Marketing 7 1 Pass
D/S06/9071 | Finance for Mansgers ? s Pass

Total Credits: 120

v N e I I e M O

Qualf Lad emait info@Qualifing: www.quaifinet
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BUCKINGHAMSHIRE NEW
UNIVERSITY

This is to certify that

has been awarded the

International Master Of Business Administration

Student Details
Name of Student:
Student ID:
Course Details
Course Ref:
Course Name:

Mode of Attendance:

Awarding Instituti

30 November 2021

Mot bzid-

Vice Chancellor

BUCKINGHAMSHIRE NEW UNIVERSITY

Finals Results Transcript

HESA Reference:

MBEMBAS
International Master of Business
Administration (Top Up)

Full Time

: Buckinghamshire New University

Teaching Institution: Magna Carta College
Language of Study:  English

Teaching Location:

Flexible & Distributed Learning

Finals Award Result Details

Credit Total:

Award Achieved:
Award Title:

Record of Learn

60 Overall Mark: Date of Award: 30 November
2021

Pass
Master Of Busine:

ing and Achievement

Code Module Name Year  Mark/ Credits Decision
Grade Earned
Level 7
MB759 Dissertation 2021 40 80
Credit Total for Level 7 60
End of Module List for this Level
Signed

Academic Registrar & Secretary

Results for as at 03/02/2022

MBA Top-Up Provided by
Bucks New University

MBA Top-Up Provided by
Bucks New University
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The UK Education” provides overseas study counseling services, focusing on assisting your overseas
study journey.“The UK Education” has one of the most integrated British school networks among
all the local overseas advanced study companies. Our professional counseling team provides
one-stop services such as assisting in school applications, arranging interviews, etc. We help to
assist students to analyze each school in details, and provide one-on-one consultation services for
further studies.

The UK Education provides different professional qualifications in the fields of business, law and
finance to promote and strengthen trade and business development for chambers of commerce
composed of administrators and managers. The centre provides professional training and
qualification programs from time to time to train local and international elites from different fields
in all areas for the Asian economy and even the global business. We are committed in helping
employees enhance their career prospects through these accredited qualifications, and supporting
the development of their management and professional skills in the workplace.
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The Object of the Centre

1. Provides career path that support students who
wish to develop their management skills, enterprise
capabilities and opportunities in their chosen field

2. Helps students to improve their understanding of
any given business environments and organizations
and how should they manage and develop in the
given situation

3. Helps students to develop skills and abilities, and
support their professional development
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